Automatic Sales Activity
Organization

Allocation of resources, zones, tasks and
objectives to teams and sales people. Inclusion of
contacts from several sources.

Planning
of Visits and Routes

Visit planning and scheduling (contact, retention,
collection,...) and route optimization in a dynamic way, by
georeferencing.

| Sales and
3 Documentation
Guides

Creation of resources and tools for the
commercial teams. Assertiveness
| in contact and quality in the delivery
of information to the client.




DYNAMIC SALES

Dashboards

Real-time information, desktop and mobile,
with management reports, performance by
salesperson, team or area, etc.

"Gods View"

Visibility in the location and communication
with the teams in the field.
Monitoring the execution of tasks/visits.

Digital Signature and Payments

Digital signature of documentation and
payments during the visit by card, MBWay,
wallets, ATM or contactless systems.

One Platform Web/Mobile/Desktop

with custom integration
Integration with your legacy systems,

o e i applications and cloud platforms
| A through of our proprietary API.




